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UNREASONABLE IMPACT™ is an innovative multi-year 
partnership between Barclays and Unreasonable Group to 
launch the world’s first international network of accelerators 
focused on scaling up entrepreneurial solutions that will help 
employ thousands worldwide, while solving some of our most 
pressing societal challenges.

Barclays and Unreasonable share a belief that high-growth 
entrepreneurs are well-placed to combat projected job 
loss from automation by creating the jobs of the future.  
Furthermore, Barclays and Unreasonable believe that 
entrepreneurial solutions are best primed for scale when  
supported by a major corporation that is able to accelerate 
their growth. Thus, the programmes are carefully designed to 
support growth-stage ventures with advice and guidance 
from a global community of world-class mentors and industry 
specialists, including experts from across Barclays.

Unreasonable Impact consists of three intensive two-week 
programs held annually in three distinct regions: the Americas, 
UK & Europe, and Asia Pacific. Having completed two full years
of programmes, the global network consists of 71 ventures 
that collectively reach over 105 million customers and support 
over 18,000 jobs in over 180 countries. To date, the companies 
have also raised over $1.3 billion USD in funding and generated 
over $1.1 billion USD in revenue.

The third year of the Unreasonable Impact partnership 
launched in the Americas in October 2018 with 12 impressive 
companies. Now, in November 2018, the movement continues 
in the UK & Europe by welcoming a new cohort of 11 ventures 
into the growing global network.
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Abundance is a leading direct investment platform giving 
people control over their money. People invest from £5 
in energy projects that generate something positive for 
the environment and society, as well as bank-beating 
returns. Since Abundance launched in 2012, it has 
raised more than £10m to fund community-scale energy 
projects from individual investors buying Debentures. 
With a choice of projects, investors receive regular capital 
repayments and investment returns, along with updates 
on energy generation. At the same time, the world 
benefits from energy that is renewable and sustainable, 
and communities enjoy a range of perks from reduced 
energy bills to community dividends. Abundance was 
instrumental in the creation of the Innovative Finance ISA, 
making sure it worked for all crowdfunding platforms and 
allowed customers to create ISA portfolios of direct green 
and social investments for the first time. Abundance also 
created the Abundance Pension in 2015. This was the 
first direct green investment pension, allowing people to 
build a tax efficient portfolio of investments that create an 
effective retirement income.

Abundance Investment

SECTOR

Financial
Services

ENTREPRENEUR

Louise 
Wilson

TITLE

 Co-Founder & 
Joint Managing 

Director

REGION

United 
Kingdom

Louise spent over 15 years at UBS Investment 
Bank and was responsible for structuring multi-
million pound flotations and share sales across 
several global regions. In the end, she questioned why traditional markets 
don’t serve the ordinary investor. She left to pursue a new degree and find 
a way to build a fair society, while generating decent returns for investors 
irrespective of whether they have £5 or £50,000 to invest. Louise is on the 
Advisory Board for the Centre for Climate Finance & Investment at Imperial 
College Business School.

Louise Wilson

abundanceinvestment.com

Developing a 
leading direct 

investment 
platform that 

makes it possible 
for everyone to 
invest in things 
they care about 

and earn an 
attractive return.
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Cleverciti Systems is the leader in comprehensive, high-
tech solutions for open air and on-street parking detection, 
monitoring, and guidance. Based in Germany, Cleverciti 
provides cities and organizations with a robust and highly 
reliable solution that enhances convenience, builds loyalty 
and boosts engagement, allowing their customers to 
maximize ROI and streamline the parking experience. Its 
end-to-end solutions are designed to strengthen parking 
detection, improve guidance, and enhance communication. 
One smart parking sensor can cover up to 100 spaces, and 
they are easily mounted on facades, lampposts, or masts 
without requiring roadwork. The sensors analyse parking 
spaces along the streets, sending real-time updates every 
three seconds. As a leader in intelligent parking solutions, 
Cleverciti seeks to not only help cities and organisations 
reduce traffic and emissions, but also to increase revenue 
while allowing drivers to enjoy a smooth, stress-free parking 
experience. The company operates across 16 countries 
globally. There’s smart parking, and there’s clever parking.

Cleverciti Systems

SECTOR

Smart Cities

ENTREPRENEUR

Maximilian
Venhofen

TITLE

Director of
Business 

Development

REGION

16 countries

Maximilian has a Master’s Degree in Management 
and Marketing from Hochschule Fresenius 
and has diverse experience as a consultant 
and manager in organizations such as the United Nations and Turner 
& Townsend. Maximilian has joined accelerator programs such as EIT 
Digital and the German Accelerator. He has been with Cleverciti Systems 
since 2015, driving their growth as Director of Business Development, 
responsible for Go-to-Market, Partnerships and part of Sales. Maximilian 
currently lives in Munich, Germany.

Maximilian Venhofen

cleverciti.com

Developing 
comprehensive, 

high-tech 
solutions for 

on-street and 
open air parking 

detection, 
monitoring, and 

guidance to 
reduce search 
traffic and CO2 

emissions.
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Econic Technologies

ENTREPRENEUR

Rowena  
Sellens

TITLE

CEO

REGION

United  
Kingdom

econic-technologies.com

A PhD chemist by background, Rowena has 28 
years of senior management experience in the 
chemical industry, having held responsibility for 
R&D, manufacturing, sales and marketing, and general management in ICI 
and Lucite International. This culminated in responsibility for Lucite’s €120M 
turnover EMEA Materials businesses with leading brands Perspex®, Lucite® 
and Diakon®. She led technical and IP functions through transition from ICI 
to private ownership and then played a key role in commercial integration of 
global materials businesses following acquisition by a Japanese multi-national. 
As the first CEO of Econic, her role is to lead the delivery of the complete 
suite of critical success factors required to achieve Econic’s strategic business 
objectives and secure the anticipated value returns. Since her arrival in 2014, 
the IP portfolio of the company and the team have trebled in size. In 2017 
Rowena relocated the business from Imperial College’s London incubator to 
Alderley Park in Cheshire. A £2M Horizon 2020 SME award helped build the 
pilot scale Customer Demonstration Facility that opened in 2018.

Rowena Sellens

Econic Technologies offers ground-breaking technology to 
existing plastics manufacturers in key markets, liberating 
them from their reliance on expensive petrochemicals 
while enabling them to create added value through use of 
waste CO2. Using an Econic catalyst system means up to 
50% of the necessary fossil fuel-based raw materials can 
be substituted with CO2. This creates three compelling 
pillars of benefit for their initial target market: polyols for 
polyurethane. The technology delivers raw material cost 
savings of over $10M for a typical 50 kte/yr production 
unit, with retrofit investment on existing assets paid back 
within two years. Polyol performance benefits create 
further value to deliver overall dramatic margin increase for 
the polyol producer. For every tonne of CO2 used, a further 
two tonnes of emissions are avoided by reducing the use of 
fossil-based feedstock. By creating new value from waste 
CO2 for the plastics industry, Econic is building a future 
where a damaging greenhouse gas can be transformed for 
commercial and environmental gain.

Creating new 
value from 

waste CO2 for 
the plastics 

industry, building 
a future where 

greenhouse 
gas can be 

transformed for 
commercial and 
environmental 

gain.

SECTOR

 Carbon  
Recycling
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Like humans, animals need protein in order to grow. 
However, the protein that livestock are fed typically comes 
from either soy, which is causing mass deforestation, 
or fish caught from oceans that are already drastically 
overfished. The production and sourcing of this protein is 
creating habitat-loss and dead zones in the sea, and it’s 
significantly increasing global greenhouse gas emissions. 
By enabling widespread adoption of insect protein as a 
sustainable alternative to soy and fishmeal, Entocycle is 
helping feed the Earth’s animals without destroying the 
natural world. Entocycle is using technology to bring world-
leading efficiencies to help insects convert waste organic 
matter into protein. Their technology is significantly more 
efficient at producing protein than traditional methods 
of production. The company’s modular, environmentally 
controlled and automated indoor system allows farmers 
to create sustainable insect protein from organic waste, 
anywhere in the world, 365 days a year. In so doing, 
Entocycle makes healthy food for farmed animals without 
wrecking the planet.

Entocycle

entocycle.com

Fundamentally 
changing the 

way we feed the 
planet through 

sustainable 
insect farming.

Seeing first-hand the damage our global food 
chains had on our planet, Keiran Olivares Whitaker 
was influenced to build financial-led conservation 
projects whilst being a Scuba Diving Instructor in countries such as 
Indonesia, Malaysia, and Honduras. This experience, combined with his 
background in Environmental Design (BA from Oxford Brookes and MSc 
from the University of Manchester), inspired Keiran to launch Entocycle. He 
has successfully established a proof concept in the UK and an R&D facility in 
Brazil, and he has facilitated the building of two generations of pilot facilities 
in London. Keiran is a keen country/hill walker, a passionate footballer, and 
he’s crazy about cycling and scuba diving. 

Keiran Olivares WhitakerENTREPRENEUR

Keiran  
Olivares  
Whitaker

TITLE

Founder  
& CEO

REGION

United  
Kingdom

SECTOR

Biotechnology  
& Farming
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Globechain

globechain.co.uk

Globechain is an award-winning British reuse marketplace 
that connects corporates to charities and people to 
redistribute unwanted items in the B2B sector. It’s like 
eBay, but better, as items are given for free, and the 
company creates social impact data for members. 
Globechain focuses within retail (such as fixtures, fittings, 
obsolete stock), commercial (office and IT) and construction 
(materials, refurbishments, demolition). With over 10,000 
members, Globechain works with some of the largest 
companies in retail, medical, and construction. To date, 
Globechain has diverted over 5.1 million kilos from landfill, 
helping to create savings of £2 million to charities and 
reaching over 14,000 communities within the UK, Africa, 
Ukraine and Libya. One of Globechain’s largest listings was 
13,000 pallets of kitchens reserved for collection in 48 hours. 
Ultimately, Globechain wants to lead a new generation of 
businesses being ‘commercial with a conscience’™, where 
they help enable corporates to achieve their sustainability 
goals at the same time as creating social value.

SECTOR

Recycling

May Al-Karooni is the founder of Globechain, an 
award winning British reuse marketplace. May 
previously worked within the investment banking 
and asset management industry, fundraising monies for venture capital, 
property, and hedge funds for the last 10 years totalling over £120 million 
in funds raised. In 2013, May set up Globechain after seeing a demand for 
a new online circular economy within the waste management industry. 
Globechain has gained huge momentum, growing to 10,000 members 
with eBay as its mentors and securing contracts with some of the world’s 
largest brands. Their items have been re-distributed within the UK as well 
as abroad from Sierra Leone and Guinea to Kenya, Libya and the Ukraine.

May Al-Karooni

Creating 
the world’s 

largest reuse 
marketplace 

that connects 
corporates 
to charities 

and people to 
redistribute 

unwanted items.

ENTREPRENEUR

May
Al-Karooni

REGION

Germany, Ghana, 
Kenya, Libya, 

Ukraine, United 
Kingdom, and 
United States

TITLE

Founder & 
CEO
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HISBE stands for ‘How It Should Be’. Founded in 2010 by 
sisters Amy and Ruth Anslow, it is an innovative type of 
supermarket, powered by local people, community spirit, 
and a social enterprise business model. HISBE offers 
hundreds of products loose. By encouraging people to 
buy from their dispenser range of over 100 unpackaged 
products, HISBE and their customers save over 15,000 
pieces of packaging every month. HISBE helps people 
understand the impact of their food choices. They’re on a 
mission to provide healthier and more ethical options for 
consumers, give suppliers a fair price for quality products, 
and make ethical and sustainable shopping more affordable 
for more people. The HISBE Pilot Store has been trading 
for nearly five years. It has turned over £5.5 million, serves 
4,000 customers a week, and supports over 90 local 
suppliers. The founders are working on a resilient chain of 
10 local stores in Sussex to help scale-up their suppliers and 
make good food more accessible for 30,000 local people.

HISBE Food

SECTOR

Food

ENTREPRENEUR

Amy 
Anslow

TITLE

Founder & 
Director

REGION

United 
Kingdom

Before starting HISBE, Amy spent most of 
her working life in public sector roles within 
organisations such as the Metropolitan Police, 
London Fire Brigade, Princes Trust and Groundwork. She was predominantly 
tasked with creating and managing programs and interventions that were 
intended to create specific behaviour change in target groups of “at risk” 
individuals. Amy then ran a coffee business selling directly traded coffee 
from a social enterprise. This led to collaborative thinking with her sister, 
Ruth, on creating a business for good centred around food. After months 
of learning about social enterprise, democratic and purpose-led business, 
ethical consumerism, and shameful behaviours in the UK food industry, they 
decided they knew enough about the “How It Is” with British Supermarkets. 
Amy and her sister felt compelled to create their own version of “How It 
Should Be”: a chain of supermarkets with values and impact at its heart.

Amy Anslow

hisbe.co.uk

Creating 
a different 
and more 

sustainable kind 
of supermarket 

by putting 
customers, 

suppliers and 
employees first.
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The always-on, connected future relies on powerful 
computing, but that power comes at a cost in energy, 
space, and money. Keeping systems cool is a constant 
headache for the IT industry and will continue to be as the 
connected world exponentially scales. Demands require 
devices to run faster which means increased temperature 
regulation needs for which air cooling has reached 
its limits. Iceotope’s technical experts looked beyond 
conventional methods, resulting in an innovation that 
delivers real efficiency, making systems smaller, reliable, 
and energy-smart. Liquid is 1000X better at removing heat 
than air and Iceotope capitalises on this property, offering a 
revolution in energy-efficient technology. By immersing and 
protecting powerful components in a specially engineered 
liquid, Iceotope enables devices to work across a wide 
range of applications. The technology is silent, efficient, 
resilient, compact, easily deployable and recaptures heat 
for alternative use. It also greatly reduces CapEx, real estate 
usage, energy and water usage, and overall TCO. In short, 
Iceotope has designed the only liquid cooling technology 
that is: Fully insurable; Factory Mutual (FM) approved; 
accommodates any IT; and delivers real savings.

Iceotope

ENTREPRENEUR

David 
Craig

TITLE

CEO

REGION

Bahrain, China, 
India, Poland, 

Singapore, United 
Arab Emirates, 

United Kingdom, 
United States

David Craig is a 54 year-old father of three and 
husband of one. He left school to play bass 
in punk bands, but when he did not become 
an international star, he got a job working in Unisys and IBM in global 
procurement roles. After that, he gained an MBA. He was hired to lead the 
commercial integration of Prudential Assurance and Scottish Amicable, 
and from there he moved on to turn around a leading British refrigeration 
company. After selling that, he started a consultancy and sold it three years 
later. Then, he was invited to join a late 90s tech boom disaster, which 
became Scotland’s third largest software company. In addition to running 
Iceotope, David serves as director of a social housing company, and his 
family privately runs a charity that educates 740 children in Kenya whilst 
employing 32 people as teachers and in other roles locally. David still plays 
bass and serves as a lay minister in his church.

David Craig

iceotope.com

SECTOR

Cooling

Delivering 
innovative 

liquid cooling 
technology for 

data centre 
and edge 

computing, 
saving the 
IT industry 

energy, space, 
and money.
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Lumos offers clean, affordable solar power to a market of 
1.3 billion potential customers who live off the electricity 
grid. Lumos enables people to replace hazardous and 
expensive kerosene generators and lanterns with modern 
solar electricity that can power lights, cell phones, fans, 
computers, TVs and other small electronic devices (all 
at once, every day). By offering solar power as a service, 
Lumos offers homes and small businesses a simple and 
affordable way to pay for electricity in small instalments 
using their mobile phones. Lumos believes everyone has 
the right to enjoy better quality of life offered by access 
to clean, affordable, and reliable electricity. They make it 
happen by enabling off-grid customers to take control 
of their energy generation and usage; providing high 
level customer support and technical service; leaning on 
remote monitoring (m2m) and data intelligence to keep 
systems running smoothly; minimising the need for on-site 
technicians; and designing durable, energy efficient, worry-
free solar power systems suitable for private usage.

Lumos Global

ENTREPRENEUR

Davidi  
Vortman

TITLE

Co-Founder  
& CEO

REGION

Ivory Coast, 
Nigeria

lumos-global.com

Davidi Vortman is a veteran C-Suite executive 
and pioneer in the fields of technology and 
communications, with a strong track record of 
growing businesses globally. In 2013 Davidi founded Lumos, a disruptive 
solar company with a focus on emerging markets. As CEO Davidi has 
led the company’s explosive growth, developing disruptive technologies 
and innovative business models which include integrated partnerships 
with major mobile network operators. A leading voice in the off grid solar 
industry, Davidi is frequently called upon as a commentator in the press 
and at leading international events. Davidi has previously held executive 
positions at Comverse Technologies, a major software developer with 4,500 
employees during his tenure, working closely with mobile operators in 
developed as well as emerging markets. In his last role, Davidi led the hyper 
growth of Orsus, a startup within the security group at NICE Systems.

Davidi Vortman

Enabling a 
market of 1.3 

billion people to 
replace hazardous 

and expensive 
kerosene 

generators and 
lanterns with 

modern, clean, 
and affordable 
solar electricity.

SECTOR

Clean  
Energy
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OLIO is a free app tackling the problem of food waste 
by connecting users with unwanted food (households 
or local businesses) with neighbours living nearby 
who would like it. Launched in the UK in January 2016 
OLIO now has over 600,000 users who have together 
shared over 3/4 million portions of food, which is the 
environmental equivalent of taking 2 million car miles off 
the road. This has been achieved in large part thanks to 
over 22,000 volunteers who spread the word about OLIO 
in their local communities (‘Ambassadors’) and collect 
and re-distribute unsold food from local retailers (‘Food 
Waste Heroes’). OLIO is the world’s only neighbour-
to-neighbour food sharing app, and food has been 
successfully shared in 32 countries so far.

OLIO

SECTOR

Food 
Technology

ENTREPRENEUR

Tessa 
Cook

TITLE

Co-Founder 
& CEO

REGION

United 
Kingdom

Tessa is a farmer’s daughter from the north of 
England, who spent her childhood working on 
the farm and gaining an early appreciation for the 
meaning of hard work. After graduating in Social & Political Sciences from 
Cambridge University, Tessa began her professional career as a Strategy 
Consultant with Boston Consulting Group. Since then, she has had over 
15 years’ experience as a Managing Director in a variety of global digital 
businesses in media (Emap Plc, FTSE 100), retail (Dyson) and financial 
services (Wonga UK). In February 2015 Tessa co-founded OLIO with 
Saasha Celestial-One who she met whilst studying for her MBA at Stanford 
University. OLIO is a free app connecting people with their neighbours and 
local shops so that surplus food can be shared instead of thrown away. OLIO 
recently raised a $6m Series A to accelerate the growth of the business.

Tessa Cook

olioex.com

Tackling the 
problem of 

food waste by 
connecting 
users with 

unwanted food 
to neighbours 
nearby who 
want it, with 
over 600,000 
users to date.
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SaltX Technology has developed and patented a technology 
that stores energy in inexpensive, highly available salt and 
subsequently recovers it in the form of heat or cold. This 
reduces energy consumption and costs by one-third. The 
energy is stored chemically by separating salt from water 
and then released by combining them again. With regular 
salt, this process can only be performed a few times 
before the crystals agglomerate and prevent an effective 
chemical reaction. SaltX has solved this dilemma with their 
patented nano-coating, allowing energy to be charged and 
discharged thousands of times. Additionally, SaltX salt is 
non-corrosive (preventing rust) unlike ordinary salt, while 
also being non-toxic and recyclable. SaltX Technology’s 
strategy is to develop, deliver, and license the SaltX 
technology to the world’s leading OEM manufacturers of 
energy efficient heating and cooling products. Their newest 
application, EnerStore, is designed to store large amounts 
of energy and augment existing peak-shaving lithium ion 
technology. The size of the application can be adjustable 
from family home size to large energy plant size.

SaltX Technology

ENTREPRENEUR

Karl 
Bohman

TITLE

CEO

REGION

China, Sweden, 
United States

Karl brings 20 years of experience from various 
entrepreneurial and executive roles in international 
sales and business development, having worked 
and lived both in the US and China. Karl transformed and turned around his 
current company and took SaltX public in 2016. Prior to that, he founded a 
wireless technology company (a spin-out from Ericsson), which was later 
acquired by General Electric. Karl has been involved in building four different 
technology start-ups, increasing sales by up to 20 times and increasing 
company valuation by 10 times. In 2018, he was awarded Bloomberg’s 
New Energy Pioneer, and in 2010 he won IBM’s “SmartCamp” award for 
global entrepreneurs. Karl has a Master of Science in Industrial Engineering 
from Linköping University of Technology in Sweden and the Swiss Federal 
Institute of Technology, as well leadership training from Stanford’s Graduate 
School of Business. Karl is married with three boys and currently lives in 
Stockholm. He used to be a junior competitive tennis player but spends 
most of his free time skiing and sailing with his family.

Karl Bohman

saltxtechnology.com

Working to 
become the 

“Intel inside” of 
energy storage, 

using salt to 
enable the 

transformation 
toward 100% 

renewable 
energy.

SECTOR

 Energy 
Storage
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The Waste Transformers (TWT) create decentralised energy 
and nutrient hubs (Waste Transformers) by converting 
organic waste streams into energy, while also recovering 
the natural resources and water in the waste, all on-site. 
TWT provide a green, entrepreneurial alternative to the old 
model of make, use, and discard by creating on-site circular 
economies around waste for hotels, harbours, shopping 
malls, communities and food production companies. 
Utilising their “Business in a box” model, TWT empower 
local communities, companies, and governments to 
leverage their waste to power positive change. Emerging 
economies are bursting with entrepreneurship. However, 
the access to important resources, knowledge, and funding 
for an entrepreneur to flourish are much harder to find. The 
“Business in a box” program provides local entrepreneurs 
will all of the support and tools they need to run their 
own Waste Transformer as a business, cleaning up their 
neighbourhood and achieving payback times between three 
to five years. It is a small-scale, high impact approach that is 
revolutionising the way our planet deals with organic waste.

The Waste Transformers

ENTREPRENEUR

Lara van 
Druten

TITLE

CEO

REGION

Australia, 
Colombia, The 
Netherlands, 
United Arab 

Emirates

Lara in a recognised thought-leader and 
experienced CEO with a demonstrated history 
of working in the renewables and environment 
industry. She is a pioneer in waste to value, with expertise in the 
circular economy, innovation, and resource recovery. Now, Lara is the 
founder and CEO of The Waste Transformers, an award-winning project 
developer, IP owner and operator of small-scale installations that create 
circular economies. Lara was selected as ‘Role model in International 
Entrepreneurship’ by the Dutch Enterprise Agency, and The Waste 
Transformers was nominated by Morgan Stanley as one of the Top 3 
global impact investment proposals of 2016.

Lara van Druten

thewastetransformers.com

Revolutionising 
the way our 

planet deals with 
organic waste 

through on-site 
decentralised 
energy and 

nutrient hubs for 
hotels, harbours, 
shopping malls, 

and more.

SECTOR

Waste
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